
 

76 
 

DAFTAR PUSTAKA 
 

[1] M. Nursaif, L. Kusdibyo, R. Kania, And K. Kunci, “Analisa Persepsi 

Konsumen Terhadap Iklan Video Pada Instagram,” Pp. 26–27, 2020. 

[2] D. Prasetyo, E. Yulianto, And S. Sunarti, “Pengaruh Iklan Secara Online 

Terhadap Keputusan Pembelian (Survey Pada Mahasiswa Pengguna Produk 

Telkomsel Internet 4g Lte),” J. Adm. Bisnis S1 Univ. Brawijaya, Vol. 41, No. 

1, Pp. 170–174, 2016. 

[3] M. . Amelia, Yoana Dewi., S.E., “Analisa Persepsi Konsumen Dan Brand 

Awareness Terhadap Peningkatan Penjualan Online Al Zena Scarf 

Bandung,” Pp. 25–43, 2018. 

[4] D. Y. Prasetyo, “Penerapan Metode Utaut Dalam Memahami Penerimaan 

Dan Penggunaan Website Kkn Lppm Unisi,” Vol. 6, Pp. 26–34, 2017. 

[5] Kapanlagi.Com, “Kapanlagi.Com,” Kapanlagi Youniverse, 2022. 

Https://Www.Kapanlagi.Com/ (Accessed Dec. 12, 2021). 

[6] I. S. Tatemba And R. C. Rantung, “Analisis Faktor-Faktor Yang 

Mempengaruhi Minat Beli Secara Online Melalui Jejaring Media Sosial 

Instagram (Studi Kasus Pada Produk Fashion),” Klabat J. Manag., Vol. 2, 

No. 1, P. 20, 2021. 

[7] Kapanlagi.Com, “Kapanlagi.Com,” Kapanlagi Youniverse All Right 

Reserved, 2021. 

[8] M. Indah And H. Agustin, “Penerapan Model Utaut (Unified Theory Of 

Acceptance And Use Of Technology) Untuk Memahami Niat Dan Perilaku 

Aktual Pengguna Go-Pay Di Kota Padang,” J. Eksplor. Akunt., Vol. 1, No. 

4, Pp. 1949–1967, 2019. 

[9] C. M. Chao, “Factors Determining The Behavioral Intention To Use Mobile 

Learning: An Application And Extension Of The Utaut Model,” Front. 

Psychol., Vol. 10, No. July, Pp. 1–14, 2019, Doi: 10.3389/Fpsyg.2019. 

[10] M. A. Dadas, “Penerapan Model Utaut Untuk Memahami Niat 

Menggunakan Search Engine Advertising Pada Pelaku Umkm Provinsi 

Bali,” E-Jurnal Manaj. Univ. Udayana, Vol. 8, No. 12, P. 7260, 2019. 

[11] M. A. Hamzah, K. Rini, And M. R. Arief, “Analisis Penggunaan Sistem 

Informasi Kai Access Dengan Model Utaut Pada Pt. Kereta Api Indonesia 

(Persero) Daop Vi Yogyakarta,” Njca (Nusantara J. Comput. Its Appl., Vol. 

4, No. 1, Pp. 9–14, 2019. 

[12] A. A. Alalwan, “Investigating The Impact Of Social Media Advertising 

Features On Customer Purchase Intention,” Int. J. Inf. Manage., Vol. 42, No. 

June, Pp. 65–77, 2018. 

[13] G. W. H. Tan, V. H. Lee, J. J. Hew, K. B. Ooi, And L. W. Wong, “The 

Interactive Mobile Social Media Advertising: An Imminent Approach To 

Advertise Tourism Products And Services?,” Telemat. Informatics, Vol. 35, 

No. 8, Pp. 2270–2288, 2018. 

[14] S. Sharma, G. Singh, S. Pratt, And J. Narayan, “Exploring Consumer 

Behavior To Purchase Travel Online In Fiji And Solomon Islands? An 

Extension Of The Utaut Framework,” Int. J. Cult. Tour. Hosp. Res., Vol. 15, 



 
 

77 
 

No. 2, Pp. 227–247, 2020. 

[15] I. U. Khan, Z. Hameed, S. N. Khan, S. U. Khan, And M. T. Khan, “Exploring 

The Effects Of Culture On Acceptance Of Online Banking: A Comparative 

Study Of Pakistan And Turkey By Using The Extended Utaut Model,” J. 

Internet Commer., Vol. 21, No. 2, Pp. 183–216, 2022. 

[16] S. M. C. Loureiro, L. Cavallero, And F. J. Miranda, “Fashion Brands On 

Retail Websites: Customer Performance Expectancy And E-Word-Of-

Mouth,” J. Retail. Consum. Serv., Vol. 41, No. November 2017, Pp. 131–

141, 2018. 

[17] U. Syarif, M. Djamil, And A. T. Ramly, “Pengaruh Aplikasi Digital Point Of 

Sales (Digipos) Terhadap Perilaku Konsumen Variabel Effort Expectancy 

Model Unified Theory Of Acceptance And Use Of Technology (Utaut) Studi 

Kasus Telkomsel Bogor,” J. Manaj., Vol. 11, No. 2, P. 194, 2020. 

[18] Jasmalinda, “Pengaruh Citra Merek Dan Kualitas Produk Terhadap 

Keputusan Pembelian Konsumen Motor Yahama Di Kabupaten Padang 

Pariaman,” J. Inov. Penelit., Vol. 1, No. 10, P. 5, 2021. 

[19] P. Studi, S. Informasi, F. Sains, D. A. N. Teknologi, U. Islam, And N. Raden, 

“Analisis Kesuksesan Penerapan Dan Kepuasan Pengguna Terhadap Sistem 

Lpse Menggunakan Metode Utaut Pada Dinas Komunikasi Dan 

Informatika,” 2017. 

[20] C. V. Wiratna Sujarweni, S.E., M.M., & Lila Retnani Utami, S.E., S.Pd., 

M.Si., The Master Book Of Spss. Yogyakarta: Penerbit Startup, 2019. 

[21] R. S. H. Prabowo And T. Widodo, “Analisis Penerapan Model Unified 

Theory Of Acceptance And Use Of Technology 2 (Utaut2) Pada Adopsi 

Penggunaan Mobile Payment Jenius (Studi Kasus Di Kota Bandung),” E-

Proceeding Manag., Vol. 8, No. 5, Pp. 4323–4339, 2021, [Online]. 

Available:Https://Openlibrarypublications.Telkomuniversity.Ac.Id/Index.P

hp/Management/Article/View/15871 

[22] P. Insap Santosa, Metode Penelitian Kuantitaif - Pengembangan Hipotesis 

Dan Pengujian Menggunakan Smartpls. Yogyakarta: Penerbit Andi 

(Anggota Ikapi), 2018. 

[23] P. D. Sugiono, Statistika Untuk Penelitian. Alfabeta, Cv, 2019. 

[24] D. M. S. & Abdillah Willy And M. B. A. A. Prof. Jogiyanto H.M., Ph.D., 

Partial Least Square (Pls) Sructural Equation Modeling (Sem) Dalam 

Penelitian Bisnis. Cv. Andi Offset (Penerbit Andi), 2015. 


